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Angela
Ichwan

ARICO NATURAL FOODS

Whem Angola lehwan sampled the
pluten-free snack foods her 1T-vear old
autistic niece was required to cat, she was
unimpressed by their taste, (sXtare and no
iritional value, Ichwan (proneunced EEK-
won) figured she could come up with some-
thing better The result was Arico Natural
Feends, featuring gluten- and dairyfree
cookies and more recently all-natural cas
suva Chips for people with speelal dietary
necds.

Ichwan started the Beaverton company
with her hmshand, Hormanto Hidajat, in
3004

Arico, which means delicious or rich in
Spanish, was named the fastest-prowing
iliten-free cookie company in the coun-
trv in 2006 by SPINS, a market research
group for the natural products indastry A
visgr later, the small company became the
wirld's first carbon-neutral glaten-free
znacls company, and aceording 1o fch-
wan, growth was in the triple digits be-
tween 2006 and 2007, with 2008 sales thus
far growing at a quadruple-digit rate from
last vear Aricoproducts are availableat
all Whole Foods Markets, New Seasons
store= and other natural foed cutlets

Tehwan believes in giving back: Five
percent of the company's éarnings are do-
nated 1o support women's rights protee-
tion under international humanimarion
law, The company also plants a tree man
endangered sponies habitat for every new
store that carries their cassova chips,

lehwan, 36, came well-prepared to the
natural foods nrena, She el her natin 15
land of Java in the late 1960s to study fond
seience at the University of California at
Navis, cerning her master's degrocat
Cornel]l University o 1063 and lateran
MBA gt the University of Michisan while
working for the H.J. Heinzg Ce. and later
(e Kelloge Co.

“My dai is a doctor, ™ she sadd, “and T've
alwiays had thal passion, that concern, thait
deep down, hoalth is important, and it is ar
fected by what you cat”

Offered a chance o be a chief executive
officer of & nonprofit organization, ichwan
1eft Kelloge towork for Markel Matters Ine.
That's where her social consclousness
emerged; In Sauth Afriea, the group devel-
oped training and workshops forsmall: to
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meditm-skeed enterprizes, aiding in the de-
velopment of business practices.

“There, the women are the backbone of
the community™ fohwan =aid. “We gave
them tools. We presented to them: “You've
got a product: How do vou market it? How
do vou package i7"

When she retirned to the 115, [chwan,
who confesses she's alabel-reading junkie,
met up with her niece. She also checked
okit the snacks hey nieccate.

“I'mlike, ‘Hmmm, this dons not taste
grpat,™ shogaid.

She realized, *There i so much nutri-
tion that T can put intothe product, and
malke it tuste good,™

Sheand Hidajat, o Javanese information
echnology engineer she met in New York.
moved to California where both have faani-
b They got married In City Hallin San
Franciseo i 2004 and decided (o drive to
Porthand

They were deawn to Oregon.excited bya
place assomated with organicgardening,
systainahle fond= and environmenial con-
cerns. Back in the Bay ares after a guick
weekend, they stuffed their cars with be-
loneings, deove north, moved into an apart-
menl and started & business.

“We're both entrepromeurial spirits,”
Jetvwan saiid. “Our mission in life is to bm-
prove the way people eat, It's pretty sad
tearn that we're the richest counteyin the
world, however, we are also plagued by
the prablems of obesityand dinbefic con-
earns. | think these are preyventable, [t'sa
matter of educating consumers, and sdu-
cating parents to make the best choloes
for theirchildren. The good choice, the
right cholie — that's what we want to pro-
wide
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_..and all successful
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A hot meal.
A warm shower.
A safe place to sleep.
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